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ABSTRAK 

 

Tujuan penelitian ini adalah untuk memperoleh bukti empiris mengenai 

pengaruh Insentif Manajemen Laba dan Corporate  Social Responsbility (CSR) 

Terhadap Earning Response Coefficient (ERC) Pada Perusahaan Manufaktur. 

Dengan variabel kontrol Ukuran Perusahaan dan Leverage. Populasi pada 

penelitia ini adalah seluruh perusahaan manufaktur yang terdaftar di BEI pada 

tahun 2014-2017. Metode sampling yang digunakan yang digunakan dalam 

penelitian ini yaitu. Purposive sampling method ialah penentuan sampel dengan 

beberapa kriteria. Total sampel yang digunakan dalam penelitian ini sebanyak 17 

perusahaan. alat analisis data dilakukan dengan uji asumsi klasik dan pengujian 

hipotesis dengan metode regresi berganda dengan menggunakan SPSS 23.0. 

Berdasarkan hasil penelitian dan analisis yang ada menunjukan bahwa secara 

parsial variabel SEON tidak berpengaruh terhadap  Earning Response Coefficient 

(ERC), Kerugian berpengaruh positif signifikan terhadap Earning Response 

Coefficient (ERC) dan Corporate Social Responsibility (CSR) tidak berpengaruh 

terhadap Earning Response Coefficient (ERC). Variabel kontrol yang digunakan 

memiliki pengaruh positif untuk Ukuran perusahaan dan pengaruh negetif untuk 

leverage Sedangkan secara simultan Insentif Manajemen laba, Corporate Social 

Responsibility (CSR), ukuran perusahaan dan leverage bersama-sama 

berpengaruh signifikan terhadap Earning Response Coefficient (ERC). 

 

Kata kunci : Earning Response Coefficient (ERC), Seasoned Equity Offering 

(SEON), Kerugian, Corporate Social Responsibility (CSR), Ukuran 

Perusahaan, dan Leverage. 
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ABSTRACT 

 

The purpose of this study was to obtain empirical evidence about the 

effect of Profit Management Incentives and Corporate Social Responsibility 

(CSR) on Earning Response Coefficient (ERC) in Manufacturing Companies. 

With control variables Company Size and Leverage. The population in this study 

are all manufacturing companies listed on the Stock Exchange in 2014-2017. The 

sampling method used in this study is. The purposive sampling method is the 

determination of samples with several criteria. The total sample used in this study 

were 17 companies. Analysis tools are carried out by testing classical 

assumptions and testing hypotheses using multiple regression methods using SPSS 

23.0. Based on the results of existing research and analysis shows that partially 

the SEON variable does not affect the Earning Response Coefficient (ERC), the 

loss has a significant positive effect on Earning Response Coefficient (ERC) and 

Corporate Social Responsibility (CSR) does not affect the Earning Response 

Coefficient (ERC) . The control variables used have a positive influence on firm 

size and negative influence for leverage. While earnings management incentives, 

corporate social responsibility (CSR), firm size and leverage together have a 

significant effect on the Earning Response Coefficient (ERC). 

 

Keywords: Earning Response Coefficient (ERC), Seasoned Equity Offering 

(SEON), Losses, Corporate Social Responsibility (CSR), Company Size, and 

Leverage. 
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