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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh marketing mix yang 

meliputi produk, harga, lokasi, promosi, store atmosphere dan persepsi kualitas 

terhadap keputusan konsumen dalam menonton film di CGV Cinemas 

Purwokerto. Populasi dalam penelitian ini adalah semua pengunjung atau orang 

yang pernah menonton film di CGV Cinemas Purwokerto. Jumlah sampel dalam 

penelitian ini adalah 120 responden yang dipilih dengan menggunakan teknik 

non-probablity sampling yaitu teknik accidential sampling. Data yang digunakan 

dalam penelitian ini merupakan data primer yang diambil dengan menggunakan 

kuisioner, dan data sekunder yang diperoleh melalui studi pustaka. Data yang 

diperoleh kemudian diuji dan dianalisis dengan uji validitas, uji reabilitas, analisis 

regresi linier berganda, dan uji asumsi klasik. Hasil penelitian menunjukan bahwa 

(1) produk tidak berpengaruh terhadap keputusan konsumen dalam menonton film 

di CGV Cinemas Purwokerto, (2) harga tidak berpengaruh terhadap keputusan 

konsumen dalam menonton film di CGV Cinemas Purwokerto (3) lokasi tidak 

berpengaruh terhadap keputusan keputusan konsumen dalam menonton film di 

CGV Cinemas Purwokerto, (4) promosi tidak berpengaruh terhadap keputusan 

konsumen dalam menonton film di CGV Cinemas Purwokerto, (5) store 

atmosphere berpengaruh postif terhadap keputusan keputusan konsumen dalam 

menonton film di CGV Cinemas Purwokerto, (6) persepsi kualitas berpengaruh 

postif terhadap keputusan konsumen dalam menonton film di CGV Cinemas 

Purwokerto.  

 

Kata kunci : produk, harga, lokasi, promosi, store atmosphere, persepsi kualitas, 

keputusan konsumen 
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ABSTRACT 

 

This study was aimed to analyze the influence of marketing mix which 

comprised  product, price, place, promotion, store atmosphere and quality 

perception towards consumer decisions in watching movies at CGV Cinemas 

Purwokerto. The population of this study was all of tourists or people who had 

visited before. The total number of samples in this study was 120 respindents 

choosen by using non-probability sampling teqnique, that was accidential 

sampling teqnique. The data that had been taken in this study were primary data  

taken by using questionnaires, and secondary data that were taken by literature 

study. The data obtained were then tested and analyzed by validity test, reliability 

test, multiple linear regression analysis, and classical assumption test. The results 

showed that (1) product did not significantly influence towards consumer 

decisions in watching movies at CGV Cinemas Purwokerto, (2) price did not 

significantly influence towards consumer decisions in watching movies at CGV 

Cinemas Purwokerto, (3) place did not significantly influence towards consumer 

decisions in watching movies at CGV Cinemas Purwokerto, (4) promotion did not 

significantly influence towards consumer decisions in watching movies at CGV 

Cinemas Purwokerto, (5) store stmosphere had positive significantly influence 

towards consumer decisions in watching movies at CGV Cinemas Purwokerto, (6) 

quality perception had positive significantly influence towards consumer 

decisions in watching movies at CGV Cinemas Purwokerto 

 

Key words: product, price, place, promotion, store atmosphere, quality 

perception, consumer decision 
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